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For the first time, European sales of the 

Japanese whisky brand Nikka Whisky 

have crossed the 1 million bottle mark.

The 80th anniversary of Nikka hailed an amazing year 

for the brand, with all sales records shattered. Nikka 

Whisky was founded in 1934 by Masataka Taketsuru, 

considered the father of Japanese whisky. On the do-

mestic market, Nikka Whisky enjoyed an exceptional 

growth of 20% in 2014. behind this success in Japan 

is a highly popular television series on the leading 

Japanese channel NHK, which started in September. 

It recounts the life of Masataka Taketsuru and his Scot-

tish wife Rita, adored by the Japanese.

Imported and distributed by the LMDW group 

(La Maison du Whisky) in france since 2001, and in all 

of Europe since 2007, Nikka Whisky has seen sales rise 

by 45% during 2014. france is the leading market in 

Europe, where sales exceeded 600,000 bottles.

 Across the rest of Europe, sales have been equally 

impressive. LMDW relies on a network of 40 specia-

lised distributors to promote the brand, which is com-

prised of more than 30 different whiskies. The leading 

markets today are Germany, the uK, Sweden, belgium, 

Italy and Switzerland.

Thierry benitah, General Manager of LMDW, predicts 

further success : 

‘Nikka never fails to surprise us with its incre-

dible ascent! Driven by some really exciting 

new product launches and innovative gift 

packaging designs with the support of our 

European distributor network, and a continued 

growth in France, I believe the brand can go 

beyond the 1.5 million bottle mark in 2015’

To further support the growth in the uK market as of 

1st february 2015, LMDW have appointed Speciality 

brands Ltd to handle the sales and development of the 

Nikka Whisky portfolio in the united Kingdom. founded 

in 2008, Speciality brands currently represent some of 

the finest premium boutique spirits brands available in 

the uK including Diplomatico (rum), Tapatio (Tequila), 

Cocchi (vermouth) and Konik’s Tail (vodka).

Chris Seale, Managing Director of Speciality brands, 

commented on Nikka: 

“We are truly delighted that Nikka is joining our 

portfolio. Japanese whisky is enjoying a mas-

sive surge in popularity in the UK and is recrui-

ting new fans every day. Nikka is at the very 

forefront of this increased popularity and we 

have many plans to bring Nikka to even more 

whisky lovers whilst of course at the same 

time recruiting some new fans to the catego-

ry. The first of these plans is to put a full time 

ambassador on the road, and I am delighted to 

announce that Stefanie Holt, ex-El Dorado, has 

joined has us to undertake this role.”

Breaking 1 Million Bottles 

and New UK Distributor
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About Nikka Whisky: two distilleries at 

the forefront of quality and innovation

Nikka Whisky is one man, one woman, and most of all, 

two distilleries: yoichi, a malt distillery founded in 1934 

on the island of Hokkaido, and Miyagikyo, a malt dis-

tillery founded in 1969 on Honshu island, which also 

houses a grain distillery. Nikka Whisky is also renow-

ned for its numerous blended whisky brands. The 

Nikka Taketsuru range in particular, with the 17 year Old 

being awarded World’s best blended Malt in 2012 and 

2014, the Nikka Pure Malt Red, black and White, and 

of course the emblematic Nikka from the barrel blend 

with its 51.4% AbV and famous 50cl square bottle. 

Lastly, Nikka Whisky has sparked many innovations, 

such as Nikka Coffey Grain, a high-quality single grain 

whisky produced from corn and distilled in a traditional 

Scottish column still. In these same Coffey stills, Nikka 

also produces an unique expression made from malt 

called Nikka Coffey Malt, which was launched in Janua-

ry 2014 and awarded Most Innovative Spirit by The Spi-

rits business this year. These two whiskies are highly 

regarded by mixologists across the world.

for 5 years, Nikka Whisky has organised one of the 

most prestigious and demanding competitions geared 

at Europe’s finest bartenders: the Nikka Perfect Serve. 

The 2014 final, which took place last December on the 

island of La Réunion, brought together 12 bartenders 

from major European capitals.

ABoUt LMDW

Created in 1956, LMDW is the french specialist for the 

importation and distribution of fine whiskies and spirits. 

A family business led by Thierry bénitah, LMDW now 

makes 25% of its turnover (£55m in 2014) through its 

export activity, mainly in Europe, but also in the Middle 

East and Asia, where it operates its own Singapore-

based distribution company. LMDW relies on a portfo-

lio of exclusive brands, including Nikka Whisky, as well 

as many of its own brands which are sought after by 

whisky connoisseurs and collectors across the world.

ABoUt 

SpEciALity BrANDS Ltd

Established in 2008 Speciality brands Ltd is a joint ven-

ture between Chris Seale, Raj and Sukhinder Singh. 

based in Park Royal, London, Speciality brands repre-

sents a number of premium boutique spirits in the uK 

market. With national representation Speciality brands 

uses only full- time ambassadors to reach their network 

of on premise and retail clients and undertake a range 

of commercial and consumer focused activities to build 

the brands that they represent.
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Chris Seale, chris@specialitybrands.com

Miyagikyo Distillery
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